
Social Media
101



But First!
 

Before you even set up any social
media account, you have to

ask yourself: what is your goal? 
Who are

you targeting?
 

Each social media account serves
a different

purpose and a different target
market.



Social Platforms
Their Purpose & People

Facebook
The majority of people are from the ages of 35-54 (31%)

Facebook is used for mostly video and photo content sharing.
The FB algorithm tends to push videos at the forefront of

people’s news feed and regular copy content at the bottom.  
It has also become a way for people to quickly message each

other and purchase items from each other

Instragram
The majority of people who use IG are in the age range of

18-29 (37%). Instagram is for photo and video content (not
used as much for sharing) It is also used to for tips, tricks,
and tutorials.  Also, daily routine content. Instagram has

become a mix of Facebook, snapchat, and Youtube.  Shopping
via Instagram has also become a trend

Twitter

The majority of people who use Twitter are in the age range
of 18-29 (35%). Twitter is still very popular for copy (written)

content and re-sharing the content. More posts have added
photos and video content but isn’t as used as the other

platforms



Don’t spread yourself too thin! 
 
 

 
If one social platform could fulfill your
goals, start with one.  Social takes up a

lot of time so its best to really keep your focus on the
best choice

first.  After you have a handle on that
account you can move to another platform

WHAT PLATFORMS
DO THEY USE?

BRAND
AWARENESS?

CREATE A CALL-
TO-ACTION?

HOW ACTIVE ARE
YOUR CUSTOMER

ONLINE?

HOW ARE THEY
USING THEM?

WHAT ARE THEY
USING THEM FOR??

ENGAGING WITH
CUSTOMERS?

CUSTOMER
SERVICE?

COLLECTING
DONATIONS?

Who is your customer What are your brand goals



I'm Ready for the Basics!

Social Ready: 

Social account

Lets do this!!...

You and 3,835 people liked this.



I chose to work off of the website "Oberlo"
because I found that a lot of websites said
similar insights about Instagram, Facebook,
and Twitter.  However, timing of what days

and times to post are ultimately based on your
own account's insights.  How often to post

also goes along with this statement.  However,
it is said that the more you post, the more you
are view and/or the better your engagement is.
Not all social platforms or accounts share this
idea, Followers can get annoyed if you post

too much.  

 Social Media Timing



Facebook

Based on Oberlo, Tuesday, Thursday, Friday,
Saturday, and Sunday are the best days to post

and between the times of 1-4pm.  
 

Your account should post 1-2 times per day on
average.  You or an employee should also spend

1-2 hours on Facebook to post, comment/ interact
with your followers and those you follow



Instagram

Based on Oberlo, Monday, Wednesday, Thursday, and
Sunday are the best days to post and between the times of

11am-1pm and 7pm-9pm.
Note: these times do not always work for your account.

The best times for my viewers are 3pm or 6-10pm  
 

Like Facebook, your account should post 1-2 times per day
on average.  You or an employee should also spend 1-2
hours on Instagram to post, comment/ interact with your

followers and those you follow



Twitter

Based on Oberlo, Monday through Friday are the best days
to post and between the times of 12-1pm

However I have also heard that posting later at night
between 9pm-12 am also are good times to post

 
Twitter is suggested to post more often than your other

platforms.  It is recommended you post 15-30 times a day.
Because of this, you or an employee should spend more

time on this platform than Facebook or Instagram



SOCIAL MEDIA
INSIGHTS

 

Social media data is so important.  It can help you
understand what you are doing

right and what you are doing wrong, enables you to track
your process through a

given time, helps you understand who your followers are
and how they interact

with your account, and ultimately saves you time and
money.



Some words you might need to know..

REACH

the number of people who see your content (unique users)

IMPRESSIONS

PAGE VIEWS/PROFILE VISITS

ENGAGEMENT

ENGAGEMENT RATE

the number of times your content is displayed.  Your content could show
up on the person’s feed but that doesn’t mean it was seen or clicked on

How many people have viewed your main page/account.  Platforms can
measure this by day, week, or month.  This could help you understand if
certain content either improved your account by bringing people to your
page, or scared people away from your page.

The number of times a person has interacted with your post; likes,
comments, shares.  Some platforms show this via post or based on a
time line

The number of engagements divided by impressions or reach. A
high rate means the people who see the post find your content interesting.



MENTIONS

POST/LINK CLICKS

SHARES/RETWEETS

COMMENTS

POST LIKES
how many people like your post

People will write on your post.  Make sure you interact with them and
comment back.  I usually say “thank you” or use emojis depending on what
people say

People can share your post via their page or their story.  Their share will
keep your account name attached to it so that people know who the original
post was from.  The more shares you get the better chance you get with
brining in new people.  Shares help create account awareness.

Mentions are when people have talked about you in a post or
story.  You will get a notification on who mentions you with an @. It is
wise to react to the mention, either thanking them or re-posting that
mention. Mentions on stories via Instagram will show up in your direct
messages (DMs).

this mostly relates to Facebook and Twitter.  This show how many people
have clicked to see your post and/or have clicked on a link



Hashtags
Hashtags are ways for your post to

get on pages
that are related to that topic.  It’s a

way for people to find you if they are
searching that tag.



Most social media
platforms will have the
hashtag pop up to help
you finish it or come up
with different ideas

On Facebook and Twitter

its best not to overuse

hashtags.

3-5 hashtags are

appropriate on these

platforms. 

However, on Instagram

it is recommended to use

the number limit of

hashtags which is 30

hashtags.   Hashtags

on Instagram should be

“hidden” in your post by

using dots/periods to

separate

your content from your

hashtags.   You can

also place your hashtags

in a comment so that

followers aren’t

bothered by

them.

EX:  
when you type in

 travel you can get: 
travelgram 
Travelwell
 Travelgirl

Travelphotography

Use hashtags that pertain
to not only your page but
the post you are talking
about.  Have set hashtags
that you use in every post.  

If your page is about 
fashion some 

hashtags could be:
Fashion

Style
Styleblogger

Stylepage
Fashiongirl

However if you have a
photo of you wearing
one of your pieces
in a field of flowers for
the one specific post,
you can use hashtags
like: 
 
Flowers
Sun
Sunny
Funinthesun
Sunflowers

This will help direct
your targeted type of

person to your
page with your daily

hashtags, and get other
people outside of your

normal
target to find you



Social Engagement

Keep your post lively and interesting! Not only with the
picture or video but also in your caption. 

 
 
 
Ask questions! Get to know your followers!
Keep them engaged with a question pertaining to the post
.  

EX: If Im a food blogger and make a post about pie. I could ask 
“whats your favorite type of pie” at the end of my caption so that I can engage

with my followers
 
To get your followers to engage, you also need to engage with your followers.  
Take time to comment on your following and follower’s posts! 
You have to comment a lot so
here is a trick:
 
Create comments on a notepad that could pertain to most of the accounts you
follow. Copy and paste a comment and use it on most posts for that day. 
 I prefer to mix it up and not use the same comment twice in one week.  
Here is my list for example (use emojis!):
 

Gorgeous shot!
Incredible photo
Love this post!

Such a cool place!
 



Contests
To engage with followers, many brand or even small accounts do
contests. This is also a good way to spread awareness about your
account. Have swag to give away?  Every so often post a contest

so that followers could win a t-shit or anything else you have
with your logo on it!  Make sure to use hashtags like #contest or

#giveaway and make it noticeable that it is indeed something you
are giving away.



Stories This is another way to show your
brand to your followers.  People

want to know about other
people’s everyday lives or the
behind the scenes (bts) of a

brand.  Your main page of your
account is where you can post
your major or most important

content. Your stories are where
you can show your minor content.

If I have a picture of going to the MET in New

York, I want to post my favorite picture or two on

my main page with content.  There I can talk

about my amazing trip to the

MET.  However, I also want to show other

pictures like, my favorite paintings from the day,

the bts of my photos, or any

other exhibits I really liked.



Story add-ons

Polls
Polls are a two option answered question.  

Examples of what some people ask
What do you like better : heels /flats

 
When followers answer the question, it will show the

percentage of how many people voted for one answer against the
other.  You can screen shot the percentage to post on your story,

letting your followers know which side won.

 Questions

This will help get to know you followers more which means you care!  
Some questions I have asked in the past:

What is your favorite country?
What is your favorite song?

 
These are open answer questions that your followers can

answer.  When you co back to look at who answered your story
question it shows the answer and a “reply” button.  You can reply and
it will post the answer on a new story to share with all your followers.

Quizzes
Quizzes are fun, it’s a way to test your followers knowledge

and just another interesting way for followers to engage with
your stories. Hint: you can use your own photos as a backdrop
for these fun interactions OR you can get a stock image that

relates to your topic. Stock images are free and can be
downloaded to your phone’s photos easily.



Instagram Highlights
Stories only last  24 hours.    So whatever you post  wil l  go away

from you audience the next  day.  Sad r ight?   Well
on your main page there is  a  bubble called “highlights” where

you can post  your favorite stories that have been stored in your
story archives.

You can name it  and create a main picture for  that
highlight.    This  way i f  you say,  went on

an unforgettable hike or  have t ips and tr ick you don’t  want your
followers to forget,  you can create a highlight with those you

posted to your stories.  Highlights are ONLY created from stories.  
So you must create the story f irst  to add it  to your highlights.

Food Yoga Style Travel



IGTV

Instagram has created a new way to tell your story.  IG
stories only last about 15 seconds.  You are allowed to

have multiple stories in a row to create and longer story
however that only will last 1 minute. A video on your main
page will also only last a minute. Some people want to say

or show more than one minutes worth of story, so they
created IGTV.  It is a video that can last 60 minutes max! It
does show up on your main page but if you don’t want it

there you can delete it and it will only show up in you IGTV
page (second page on your IG account)



APPS TO HELP YOU BE
CREATIVE WITH POSTS AND

STORIES

Canva (helps add fun designs

 and titles to your posts and stories)

 

Inshot ( helps add filters and edits your videos)

 

A design kit (add stickers, deisgns, and titles)

 

Prequel (add filters and edits your videos)

 

Mojo( creates a different way to show your stories)

 

Instagram hyperlapse ( a certain type 

of video that speeds up normal video time)

 

Instagram Boomerang ( a fun few 

second video shown in repeat)

 

Instagram layout ( a way to create

a collage of pictures)

 

Imovie ( a way to edit your movie

 with titles and music)

 

Lightroom CC ( an app that works 

just as well but way easier to use than photoshop)

 

TikTok ( an app to create a 15 second video with

music that you can send straight to your social

account also by passing music copyright laws)


